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A FOREWORD FROM  
DR. ANU SHUKLA,  
CO-AUTHOR AND  
BOTCO.AI CO-FOUNDER + 
EXECUTIVE CHAIRMAN
When Rebecca Clyde, Chris Maeda and I founded Botco.ai, we 
envisioned a solution that would catapult traditional marketing 
automation into the modern sphere. This e-book represents 
years of fine-tuning and synthesizing what we’ve learned  
and sharing the strategies we know will work for you.  
25 Best Practices for Intelligent Chat uncovers the marketing 
potential in artificial intelligence and natural language. It aims 
to help you team strike the right tone with your audience — 
conversational and personal, leveraging natural language and 
machine learning to power better connections. 

It is my great hope that this e-book, written with my partner, 
can serve as a guide to bring your organization much 
improved, seamless conversation with your clients. 

Anu Shukla is a serial entrepreneur with more than 30 years 
of experience in the high-tech industry. Currently the co-
founder and executive chairman of Botco.ai, Dr. Shukla has 
also served on the Board of Directors of FWE&E (Forum for 
Women Entrepreneurs and Executives), International Museum 
of Women (IMOW.org) and the Advisory Board for the Leavey 
School of Business, Santa Clara University. 
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A FOREWORD FROM  
ED HENRICH, MARTECH 
STARTUP ADVISOR
Converting customers reliably and efficiently in 2021 might best 
be described as equal parts art and science, and the challenges 
today are manifold. A sophisticated buyer expects information 
and engagement on-demand with intentional, meaningful 
communication at its core. Addressing these unique forces at 
work on marketing teams and organizations, 25 Best Practices 
of Intelligent Chat Nurturing, written by Botco.ai Co-founder 
Rebecca Clyde is a must-read. This practical, clear and concise 
guide offers a streamlined primer on the value of Intelligent 
Chat Nurturing for your organization. 

My background as a marketing technology executive and 
email marketing entrepreneur gives me a unique vantage 
point. It has helped me truly appreciate the value of artificial 
intelligence tools. I’m therefore thrilled to be able to introduce 
Rebecca’s expertise and by extension, Botco.ai to you. If you can 
combine your email strategy with intelligent chat, you’ll create a 
seamless, natural  transition of conversation and a much richer 
customer acquisition experience. If you implement the ideas in 
this e-book, you can level up your customer acquisition game. 

Ed Henrich is a marketing technology expert, startup executive 
and entrepreneurial company builder with a proven ability 
to assemble teams, create strategies and deliver results. As a 
past executive at several large email marketing companies, 
Ed offers experience in both start-up and corporate business 
environments and deep expertise in client development, 
technology and sales.  He currently teaches an entrepreneurial 
venture class in AI at UC Berkeley’s Engineering School.
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ABOUT THE AUTHOR 
REBECCA CLYDE,  
BOTCO.AI CEO &  
CO-FOUNDER
Rebecca Clyde is Co-Founder and CEO of Botco.ai, an 
innovative and creative conversational marketing solution 
that helps businesses of all sizes answer customer questions 
through intelligent chat nurturing. Botco.ai facilitates 
meaningful conversations along the buyer journey using 
artificial intelligence and machine learning. Clyde is driven to 
make a difference. 

These days, as she focuses on artificial intelligence solutions, 
Clyde relies on the acumen she developed over many years 
working with major international brands, including seven years 
as a marketing manager at Intel.

Prior to launching Botco.ai, Clyde was Co-founder and 
principal of Ideas Collide, an award-winning and innovative 
strategic marketing communications firm based in 
Scottsdale, Arizona. She’s been the recipient of the coveted 
Greater Phoenix Chamber of Commerce ATHENA award, 
which recognizes women who demonstrate excellence in 
professional leadership, community service and mentorship 
of future leaders, and she’s received many other honors, 
including being listed on the Arizona Republic’s “35 
Entrepreneurs 35 and Under” list. Rebecca was also a 2020 
finalist in the VentureBeat Women in AI list.
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Buyers today expect businesses they engage 
with to give them control over their buyer 
journey and make it easy to stay connected in a 
personalized and “always-on” fashion. This new 
expectation demands businesses modernize 
their marketing stack with technologies 
delivering instant communication, 
personalization and meaningful connections. 

The old way of engaging prospective 
customers will no longer work. Asynchronous 
communication, lengthy email nurturing 
campaigns, landing page forms with slow lead 
response times and lead qualification phone 

tag are all methods that are quickly becoming 
dated in light of these new “on-demand 
everything” expectations from buyers. 

So how is your business prepared to handle 
the shift? How can you be available 24/7 to 
answer every prospective customer’s question 
and advance them through the buyer journey 
without relying on your sales team entirely? 

This is where intelligent chat nurturing can help. 

So, what is it exactly? 

WHY INTELLIGENT CHAT NURTURING  
AND WHY NOW?
Imagine your best engineers, product managers, 
sales engineers and expert call center reps are 
available 24/7, 365 days a year to simultaneously 
and precisely engage with thousands of 
prospective customers on demand, instantly. To 
accomplish this, you would need an AI powered 
automated chat capability for your website and 
all your social pages. 

According to Phil Harrell from Forrester 
Research, there are four major changes every 
marketing organization should be aware of:

Regardless of customer segment, buyers increasingly want a highly 
personalized, streamlined buying experience that they have more 
control over and will reward organizations that deliver.

– Phil Harrell, Forrester Research

Information ubiquity puts buyers in 
control of their purchase journeys

Imminent dominance of millennials  
who value peers over providers 

Increased demand for self-service

Social distancing accelerating the  
pace of change
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THE JOURNEY IS JUST AS  
IMPORTANT AS THE DESTINATION
Intelligent chat nurturing is a method to 
provide instant, always-on responses via chat 
that help advance your customers through the 
buyer journey.

At the most simplistic level, this could be an 
automated conversation. A more sophisticated 
approach could be to include prompts that 
move your customer forward based on 
questions they have previously asked or other 
information you may have about that customer. 
More than likely, you are dealing with hundreds 
if not thousands of daily website visitors and you 
will need AI to handle prospective inquiries in 
real-time. Another benefit to this approach?  
You no longer have to rely on an 8-week drip 
email campaign or endless phone tag to get 

needed information to your customers. 
What we know for sure is that buyers and 
consumers don’t want to spend time pointing 
and clicking through your website, blogs and 
white papers to find the information they need 
before purchasing or making an appointment. 
Is that how you like to spend your own 
time when shopping? Ed Henrich, Botco.
ai startup advisor, is a lifelong learner of the 
customer journey and devoted to enhancing 
the customer experience. Through years of 
research, Ed has perfected the combination of 
email marketing and intelligent chat to create 
a seamless transition of conversation and a 
rich experience for users. Discover more about 
this fail-proof marketing combination in this 
blog post penned by Ed Henrich. 

�����������������������������������

Frictionless Buying: A buying and or 
signup experience built to proactively ease 
traditional concerns in a user’s journey.

https://botco.ai/5-reasons-why-email-and-intelligent-chat-is-a-failproof-combo-by-ed-henrich/
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THE JOURNEY IS JUST AS  
IMPORTANT AS THE DESTINATION CONTINUED

Think of the dialogue that is going through 
your customer’s heads when they come to 
your website. “Where can I find that spec?” Or, 
“I wonder if this product integrates with Acme 
Software easily.” Or, “I’d really like to use this 
product — but what about the support terms?” 

Instead of making customers point and 
click throughout your site, let them ask their 
questions directly through chat and get the 
answers they need, instantly. And, if you’re 
a real pro, you can even personalize the 
interaction based on information you already 

have about the customer to move them 
through their journey even easier.

Botco.ai client Cranes Mill utilizes intelligent 
chat through their virtual agent Milton. 
From a patient’s first experience with the 
healthcare company, Milton hosts an on-
brand, personalized conversation that mimics 
Cranes Mill in-office experience with its live 
staff thanks to artificial intelligence, machine 
learning and natural language processing. 
Ultimately, Milton captures leads and reduces 
pain points for Cranes Mill. 

Botco.ai client Cranes Mill utilizes 
intelligent chat through their virtual agent 
Milton to answer questions 24/7.

����������������������������



THE 25 BEST PRACTICES 
OF INTELLIGENT CHAT  

NURTURING
READY TO CREATE MORE CONVERSIONS?

Discover the best practices of intelligent chat nurturing  
that will convert more customers for your business. 
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The American Family Care virtual 
agent, powered by Botco.ai, was 
created to answer user questions 
about billing, locations and franchising.

1. Create a purpose behind your strategy.
It’s essential to determine the overarching purpose behind launching a conversational 
AI before beginning. The following best practices will help you define your purpose, 
buyer journey, customer market and initial conversation. For example, will your 
strategy be to provide a digital front door for your patients? Or perhaps to reduce 
friction for in your appointment booking or insurance verification process in order to 
improve your revenue cycles?

2. Start by clearly defining the purpose and  
desired outcomes you hope to achieve. 

In your initial strategy, include where your intelligent chat experience will live. Will it 
exist on your website, an existing social channel, a new landing page, or will it need its 
own channel? Determine how you will measure success through actionable goals. For 
instance, increased lead generation, higher content engagement rates, or decreasing 
operational cost (due to the decreasing need for live agents).

3. Design your buyer journey from the  
moment they arrive to your virtual agent.

Offer users rich media content, be it an animated GIF illustrating your product, a 
chart or a short testimonial, from the moment they first begin a conversation with 
your agent. Continue to intrigue the user through intelligent options that keeps 
them moving through their journey until they reach an end decision. 

Tip: There should be more than one end decision offered to your users. For example, one user may 
want to book their next appointment while another user will want to be contacted about opening a 
franchise. These end outcomes should be clearly stated in the previous step when considering your 
desired outcomes. 
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4. Know your customers. 
Ask yourself who is interacting with your virtual agent? How do they like to be 
spoken to? Are they blunt and to the point, or talkative and like to be charmed? 
Knowing your market is vital to creating a solution that speaks to your users the way 
they want to be spoken to.

5. Clarity is important. 
State the purpose of the conversation as soon as possible. For instance, “I can help 
you: A. Account Balance, B. Schedule a meeting, C. Find product information, D. 
Get directions to a location near you.” Get clear, upfront positioning to set your chat 
nurturing channel up for success with your user.

������������������������������������

MyIR Mobile, an online service keeping 
digital logs vaccination records, uses 
Botco.ai-powered virtual agent Athena 
to immediately engage with users in a 
text conversation. Athena is successful 
because she asks parents questions 
about their health through bite-sized 
conversations, rather than filling out 
lengthy, traditional forms that normally 
lead to abandonment.  
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6. Create a chat discovery plan.
Plan a great discovery strategy across all your digital touch points. Make sure there 
are “on-ramps” to your intelligent chat nurturing conversation from your website, 
your social media properties, your email campaigns and more. If you are building 
your conversation for Facebook Messenger, be sure to give yourself 2-3 weeks to 
have Facebook approve it and ensure it’s added to the Discover tab. 

7. Get re-engagement permission.
Ask users “In case we need to follow up - please provide your email address or phone 
number” and link to your privacy policy. Ask yourself, what safety precautions would 
my business take if I were asking this information in-person in your office? Do you 
handle health information? If so, you may need to be HIPAA compliant. Fortunately, 
Botco.ai is fully HIPAA-compliant and can ensure every healthcare consumer is 
treated with utmost consideration and privacy. 

	https://botco.ai/botco-ai-hipaa-compliant-intelligent-chat/


TRACK CONVERSIONS 
AND LEADS

Now is the time to put the first step into action. Analyze your results  
to see how the actionable tasks perform against your initial goals.
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8.  Many businesses struggle with high abandonment  
 and drop off rates in traditional marketing. 

The Botco.ai analytics dashboard has the capability to measure conversations 
leading to appointments, requests, purchases and more. Ultimately, the 
dashboard is here to, help you  to market and sell smarter. Is one of your 
business’s goals to reduce cart abandonment at checkout? Consider placing a 
virtual agent on the page as an opportunity to lock in the sale, upsell additional 
products or as a place for users to save their cart and personal contact 
information to come back when they’re ready to buy.
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9. Create multiple entry points to a conversation. 
Each conversation is unique. For example, if a user accessed the chat conversation 
via an email, the chat conversation intent will be to educate the user about your 
company, products and its features. Intelligent chat nurturing is a new technique, 
enabled by advances in AI and conversational technologies, and must maintain a 
mobile form factor. Your virtual agent should provide answers that are short and 
to the point. For example, if someone asks, “Where is the parking for the 5th Street 
clinic?” The response should be similar to, “Parking is at the Mission garage on 4th/
Howard. Additional parking can be found at [link].”  
 
Tip: Use redirect URLs sparingly and always answer concisely.

��������������������������

Referral events are conversations that 
begin down the funnel when a customer 
begins a conversation with deeper intent.



HOW DO I TURN MY 
GOALS INTO REALITY?
After determining the initial stages of your conversational marketing strategy, 

you’ll need to create actionable tasks that will turn your goals into reality.
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10.  Diagram conversation flow. 
Show how the conversations would unfold and think about possible dead ends and 
re-engagement strategies. Bring your team into this process, as they will help you find 
gaps in your thinking and creative approaches you might have overlooked. Intelligent 
chat eases a user’s journey by removing the need for them to hunt through a website 
to learn about a product or service. The intelligent chat can answer questions, link to 
videos or even let you sign up for an event. Botco.ai can also provide welcome, lead 
capture, FAQ templates and more so your virtual agent can be quickly configured and 
trained within a matter of days.

PRODUCT FEATURES
I like to brag about our dedicated 
CX team, but I’ll let you choose.

BUTTONS
Dashboard
Our AI
Dedicated CX

DASHBOARD
I eat data for breakfast, and 
our dashboard is my favorite 
place to brunch.

BUTTONS
Walk me through it

OUR AI
AI enables you to have 
meaningful conversations 
at scale.

BUTTONS
Schedule a Consultation

DEDICATED CX
I like to brag about our 
dedicated CX team, but 
I’ll let you choose.

BUTTONS
Schedule a Consultation

WALK ME THROUGH IT
I hoped you’d say that!

BUTTONS
Analytics
Transcripts
Intentent and Event Tracking

Schedule a Consultation

Schedule a Consultation
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11. Will data handoffs need to become enabled?
Massage Envy’s chatbot, powered by Botco.ai, utilizes existing databases to create 
personalized relationships with each user. Not only this, but the technology connects 
to Yext, an online software tool built to manage a business’s location-related 
information across multiple search engines, to instantly link users to their nearest 
Massage Envy franchise. The chatbot also takes information including past visits, type 
of visits and even contact information to drive conversions. When creating a chatbot, 
you have the option to use pre-existing information about your users or create a 
library to store new user information about a user. The choice is up to you.

�����������������������������������

Massage Envy’s chatbot creates 
personalized conversation based 
on real customer data for a 
human like conversation. 
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12.  Build a knowledge base. 
This is critical for your intelligent agent to answer questions and understand natural 
language. Botco.ai has a methodology for building a knowledge base that is simple 
and proactively engages customers via conversation channels. Imagine that your 
bot is a new team member and you plan to train them on your company and its 
products. The content doesn’t need to be structured – you can provide links, FAQs, 
product collateral, video transcripts and other materials into your knowledge base. 
The more the better! 



TRAINING THE  
TECHNOLOGY AND 

TEACHING IT TO 
TRAIN ITSELF

Botco.ai is built with natural language processing and artificial 
intelligence. Together with your oversight, you can continue to train 

your virtual agent as new questions are handled each day.
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13.  Organize your content and engagement assets.   
Botco.ai technology is equipped to share GIFs, video clips, documents, stickers, 
buttons and graphics. These visual assets will bring our conversations to life and 
illustrate stories. Thanks to ontology-based natural language processing, the cadence 
of each conversation will be analyzed prior to sharing visual assets to ensure the 
correct tone and placement is utilized. Tip: If you are building for Facebook Messenger, 
utilize the templated menus and buttons available on the Facebook Developer Site. 
They have a handy Sketch file you can download to make it easy to get started.

14.  Determine the tone, voice and  
 personality of your virtual agent.

Will it be serious or funny? Will it have a name? One of Botco.ai’s customers chose to 
name their virtual agent “Athena” and even designed an avatar for her. Use celebrities 
as examples to determine the personality of your bot and make it feel more human.

STCHealth’s virtual agent Athena answers 
questions with a custom avatar to add to 
the human touch of the intelligent chat bot. 

�������������������������������������

https://developers.facebook.com/docs/messenger-platform/design-resources/design-kit/
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15.  Ensure sociocultural and  
 current events are kept in mind  
 while building. 

You can take simple steps like editing a welcome 
message to wish your customers “Happy Holidays” 
or start a conversation with an interesting fact. The 
Massage Envy virtual agent utilizes seasonal holidays 
to connect users to limited time offers. If you decide 
to collect and host unique user information on 
your conversational platform, your agent can even 
offer personalized offers and welcome messages to 
users on their birthday month, a special day or their 
anniversary with the company. 

On the other hand, be sensitive if your customers are 
going through a hard time, such as a global health 
crisis. You want to build a trusting relationship with 
your customers and a thoughtful touch goes a long 
way. Remember, inconsistency in responsiveness 
across your brand can degrade the customer 
experience. While building your bot, ensure it is 
giving your users the same experience they would 
receive in-store.

16.  Consider how to stay relevant to 
your audience. 

Why is your buyer engaging with you? Maybe 
they need information and providing them with 
what they need, instead of trying to sell them 
something, helps your audience view you as a 
reliable ally who they can trust. Direct them to 
a helpful article on your blog or provide helpful 
resources and links that answer their questions. 
Your audience will remember this and come 
back to chat with you again. 

���������������������������

������������������������������



THINKING  
STRATEGICALLY

You know what your conversational marketing tool will look like. Now, 
determine how it will reach the goals you’re trying to attain.



25 B
est Practices for Intelligent Chat N

urturing

24

17.  Be interested in your audience.
An intelligent conversation is a two way street. Ask relevant questions and nurture 
the data for current and future conversations. A buyer will share relevant information 
about themselves to avail a discount or get a personalized offer. Customers aren’t 
willing to wait around for your response, sit on hold, or search your website for the 
information they need. Your users demand instant response. Don’t allow missed 
opportunities to book appointments hinder the growth of your business. 

Tip: Utilize the Botco.ai ‘Quiz’ feature while building an intelligent chat to increase 
engagement and collect additional data points in a fun and easy way for the user.

18.  Make it personal.
Understand what is important to your buyer and design your intelligent chat 
accordingly. Ask them about personal preferences. A customer will not hesitate in 
buying something if they believe the product is uniquely suited to them. Efficiently 
answer their questions while leading the conversation and adjust your response to 
ensure you’re serving each user the right product and/or service for their needs. By 
anticipating customer journeys and avenues, you are able to track to the user’s intent 
and to the initial goals of your platform.

�����������������������������������

Use personalized greetings where possible 
to engage your audience.
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19.  Consider performance metrics.
How long do you want users to stay engaged with it? Do you want your prospects 
to quickly get their answers or do you want to keep them “on page” for a while? 
How will you measure success? A few key metrics used in conversations include 
total conversations, engagement rate, duration, messages per session, top exit 
messages, top 10-20 intents (this tells you what people are mostly inquiring about), 
handover rate and fallback rate. Keeping these metrics in mind as you design your 
conversation and train your AI will help you keep everything aligned and on a steady 
improvement trajectory. The best part? You can provide the exact information needed 
to advance the buyer journey. In the always on, on-demand environment prospects 
and customers expect food, transportation, and purchases to be available instantly 
whenever they want it. Intelligent chat nurturing is exactly the same in a B2B or 
considered purchase context. Here, the customer is not looking to point and browse 
and click through endless web pages or consume voluminous white papers, specs, 
guides or even the fine print on a subscription contract. They are going to use their 
mobile device but not to be put on hold at a call center or to be told that “live chat 
is not available” It may be as simple as I am planning to subscribe to this service. “Is 
there a cancellation fee if I change my mind?” And the answer may be “No, if you 
cancel after 3 months minimum, there is no fee.” Or, “Here is a link to our 50 page 
contract.” Which response is better in advancing the buyer journey? If you choose the 
former, you are in intelligent chat nurturing (ICN) mode.



TRACK CONVERSIONS 
AND LEADS
Botco.ai offers an integrated dashboard  

built for your success, post-launch.
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20. Test it, then test it again before deploying.
Start with your internal team members, then make it available to a wider audience 
where you can test it and find where it fails. This will be an ongoing effort. So, don’t 
stop monitoring and collecting feedback to improve your system - even after it 
launches. Keep inbound lead management in mind to ensure your business is able to 
handle leads in a consistent and timely manner.
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21.  Analyze and iterate.
Keep a close watch on your engagement metrics and look at areas where 
improvements can be made. Are you noticing a repeating error? What about typos 
that the AI is misinterpreting? Analyze the sentiment in the language and phrases 
your customers are using. A/B test different scenarios to see which conversation paths 
prove to be more successful. We recommend scheduling regular “training” sessions 
for your intelligent conversations. Check on the intents coming up as unmatched and 
identify if there is an existing match you can redirect it to or if there are gaps in your 
knowledge base that need to be addressed. At the beginning, you may want to do 
this on a daily basis (for the first few weeks) so that the “human supervision” on the AI 
is tight. Then, after a few weeks, you will notice that you have very few unrecognized 
intents and you can reduce your training efforts to once a week or even once every 
two weeks. Make sure your system is set up to constantly monitor engagement, 
abandonment, failures and point of drop off. 

22. Consider handover to reduce abandonment rates  
 and call center spikes.

While you may have perfectly designed an interaction and your AI is 98% accurate, 
you must provide an easy handover to a live agent, an automated ticketing system or 
even to a frequently managed email inbox. National franchise American Family Care 
uses a Botco.ai-created chatbot to not only offer its healthcare patients and providers 
a virtual conversation portal, but to collect sales leads to potential franchisees. At a 
certain point in the sales conversation, the virtual agent steps back and turns the lead 
over to its business growth managers to make the final pitch. 

����������������
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23. Provide information in useful, relevant and personalized  
 bite-sized pieces.

Tip: Connections to customers’ own account information result in high engagement. 

For example, if your bot is asked “Can I pay with points for my upcoming stay in 
your hotel?” a reply could be, “Yes, you can use your 12,700 point balance for 2 nights 
for your upcoming stay. Click here to book now.” Learn how the Botco.ai-designed 
chatbot for international hospitality brand Best Western Hotels & Resorts guides their 
rewards customers here.

24. Teach a bot to fish.
Your bot will continue to learn on its own as time continues. The more user 
questions, the more answers the bot will provide. Over time, your technology will 
reduce the need for intervention from live agents, ultimately saving your business on 
operational cost.

25. Keep forms short.
Don’t ask the user to fill out 30 fields — you will be asking for information in the form 
of a question. Unlike email or other outreach you are going to use a combination of 
questions, navigation choices via buttons, images and links to move the exchange of 
information forward in a light and easy way. Just like talking. 

Cala Lending, an online financial firm, utilizes 
a Botco.ai virtual agent to determine if new 
users are pre-approved for loans and financial 
aid. By breaking the traditional mould of a 
boring, stale stack of paperwork to fill out, 
Cala Lending offers its users an interactive and 
entertaining way to give the firm the same 
information they would fill out traditionally.

����������

https://youtu.be/Y6ftLi86wek
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START A CONVERSATION
Conversational marketing has helped leading 
businesses increase success rates, improve their 
customer experiences, lower administrative 
costs and boost bottom lines, earning them a 
competitive advantage. Through a consistent 
customer experience that is carefully crafted, 
Botco.ai provides a private experience 
businesses and users alike can trust. As your 
business grows, your technology will grow with 
you, serving as a scalable solution with minimal 
cost for growth.

Botco.ai is a conversational marketing 
platform enabling meaningful and intelligent 
conversations between businesses and their 
customers through virtual agents. By using 
these best practices, your business is on its 
way to successfully interacting with your users 
through seamless conversation. 

To learn more about how a Botco.ai solution can 
benefit your business, visit botco.ai or schedule 
a demo with our team here.

CONNECT WITH US:

Massage Envy 

American Family Care

Crane’s Mill Senior Living

STC Health

Norton LifeLock

Confluent Health

La Ventana Addiction  
and Rehab Center

Aspire Indiana Health

American Addiction Centers

Discover these virtual agents created using Botco.ai:

CONVERT 2X MORE OF 
YOUR WEBSITE TRAFFIC

Book Appointments

Qualify Leads

Answer Questions Without 
Increasing Call Volume

Create Personalized 
Conversations

Schedule a Call

DESIGNED BY

https://www.nortonlifelock.com/us/en/
https://botco.ai/blog/stchealth-uses-botco-ai-intelligent-chat-to-respond-to-covid-19
https://www.nortonlifelock.com/us/en/
https://goconfluent.com/
https://www.cranesmill.org/
https://botco.ai/blog/how-to-leverage-intelligent-chat-for-healthcare
https://botco.ai/webinar/massage-envys-marketing-success-story-with-ai-chat/
http://www.botco.ai
https://botco.ai/schedule-a-call/
https://www.facebook.com/BotcoApp
https://twitter.com/botcoai
https://www.linkedin.com/company/botco.ai/
https://www.instagram.com/botco.ai/
https://botco.ai/webinar/massage-envys-marketing-success-story-with-ai-chat/
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